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// Editorial Notes

Period

The report covers scal 2017 (from April 1, 2016 to March 31, 2017). However, some activities from outside
this period are also included. For overseas subsidiaries, the dates of the scal year and the period covered by
statistics may differ depending on their country of location.

Scope

Kawasaki Heavy Industries, Ltd.

However, where the Kawasaki Group is described, the scope of reference includes subsidiaries (listed on page
25) that are subject to environmental management criteria.

Issued: October 2017
Edited and issued by: General Administration Division Environmental Affairs Department

Editorial responsibility: Senior Manager, Environmental Affairs Department

Guidelines

In preparing the report, the editorial of ce referred to the Environmental Reporting Guidelines (2012 Edition)
issued by the Ministry of the Environment.

Disclaimer

This report not only describes actual past and present conditions at the Kawasaki Group but also includes
forward-looking statements based on plans, forecasts, business plans and management policy as of the
publication date. These represent suppositions and judgments based on information available at the time. Due to
changes in circumstances, the results and features of future business operations may differ from the content of
such statements.
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