IPromoting Environmental Management

Chief Environmental Of cer's Message

To Realize a Sustainable Society

Sound solutions to social issues, such as preventing global warming, reducing environmental

impact and protecting biodiversity, are needed in order to realize a sustainable society.

Toward this end, in 2010, Kawasaki revised its Environmental Charter and established

its Environmental Vision 2020, which de nes the Group’s identity in 2020 from an

environmental perspective. And as a group, we prioritize strategies in four key areas—

(1) realization of a low-carbon society, (2) realization of a recycling-oriented society, (3)

realization of a society coexisting with nature, and (4) establishment of an environmental

management system (EMS)—and vigorously pursue initiatives to achieve our vision.

Kawasaki Environmental Report 2016 highlights the results of our environmental
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management activities undertaken in scal 2016, the nal year of our three-year Eighth
Environmental Management Activities Plan.

First off, we rolled out energy-saving measures through wider introduction of our energy

visualization system at manufacturing sites, and endeavored to eliminate waste and irregularities in energy use while raising

facility ef ciency. Through these efforts, we basically achieved reductions in greenhouse gas emissions and energy costs.

Meanwhile, our lineup of Kawasaki-brand Green Products, which demonstrate exceptional environmental

performance, expanded to 32 products, as the system that assesses and registers Kawasaki-brand products acquired

greater recognition inside and outside our corporate walls after its introduction in 2014. As approximately 80% of the

greenhouse gases released during the lifecycle of Kawasaki-brand products come from their after-sale use, our goal is

to reinforce activities that generate pervasive interest in minimal-emission Kawasaki-brand Green Products and thereby

contribute to vast improvements in the environment.

| hope that the information contained in this report will provide readers with a deeper understanding of the

environment-oriented management practices undertaken within the Kawasaki Group.

Environmental Charter (established 1999, revised 2010)

Environmental Philosophy

The Kawasaki Group pursues business activities globally in key industries related to land, sea, and air, guided by the desire to
contribute to the development of society through monozukuri manufacturing. In this effort, as a group, we emphasize the “realization

@ We will endeavor to conserve resources, save energy, recycle, and reduce in
efforts to limit the impact of our operations on the environment.
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O We will strive to minimize the impact our business activities have on ecosystems and engage

ecosystems.

O In seeking solutions to global environmental issues, we will develop and pro|
contribute to environmental protection and reduced consumption of energy
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® Going beyond environment-related laws, regulations and conventions and self-established ac
implement our own environmental control standards, as appropriate, and strive to improve e

@ Through environmental training and public relations activities, we will strive to elicit greater

issues among all employees and will encourage employees to perform a self:
contribution activities.
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® We will implement an environmental management system for environmental protection acti

on environmental protection activities, undertake reviews, and strive to ach
protection activities.
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