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Creating the Group’s CSR Framework

Various social expectations are placed upon companies. We 

collected and consolidated feedback from different sources, 

including requests from customers, points in CSR surveys 

conducted by third-party organizations, and ISO 26000 core 

subjects, and then selected speci�c CSR issues that we, as 

a corporate group, should address. These issues have been 

positioned as items of focused activity during the Medium-

Term Business Plan 2010 (�scal 2011-2013) that will enable 

the KHI Group to achieve its ideal. 

The divisions assigned to these items self-assess the current 

status of their efforts and draft action plans highlighting 

measures to compensate for shortcomings and to reinforce 


