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A Conversation with Vice President
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Unlike our other businesses that are mainly directed
at corporate customers, the motorcycle & engine
business focuses on consumer products. Our
business can be divided broadly into our two-wheel,
four-wheel, and Jet Ski vehicle businesses that
interact directly with consumers through our products,
and our general-purpose engine business that provides
products to OEM companies. In either case, the
Kawasaki brand name is the selling point in these
products.
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The Kawasaki brand is known worldwide for its
motorcycle business, so | expect many people actually
equate Kawasaki with motorcycle manufacturing.

As the vice president in charge of marketing, my
goal is to leverage the strength of our motorcycle
brand to enhance the Kawasaki group brand as a
whole. To do that, of course, Kawasaki motorcycles
need to be products worthy of the brand. As president
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